
[Head] Trapped 

[Subhead] Do you feel trapped by your inability to keep up with new trends? 

[Body] 

Trends of all types come and go. Every day there are new technological 
inventions. How can you keep up with everything? How do you know what will 
work? 

Sometimes, itʼs hard to know where to spend your time when you are looking to 
grow your small business. You are not alone. 

Here are some good places to start with your small-business media strategy: 

• A website. A website is incredibly easy to create these days. Website 
designers have come down in price due to the myriad of designers that 
are now in business. WordPress is another great option for low-cost or 
free websites. Their easy to use templates and the large amount support 
available makes it a great place to start. A website that is self-hosted is 
ideal, but starting with a free website is a great place to start if you donʼt 
know where else to begin. 

• A blog. If you already have a website, why not expand your online 
presence by creating a blog? This can be separate from your website if 
you prefer, but it really needs to be part of your website or connected in 
some way. This is because a blog is primarily used to drive traffic to your 
website or physical location, so you donʼt want people bouncing all over 
the web to find you. A blog is a great place to talk about topics that will be 
interesting to your customers. If they find you because of the conversation 
on your blog and then seek out your website, they are more likely to buy 
because they know more about you. They know that you are truly 
interested in what you sell. 

• Facebook. Almost everyone knows what Facebook is, if they arenʼt on 
Facebook already. What better place for you to have a business 
presence? Facebook is free, but also offers easy ad plans and other 
applications that will help you enhance your Facebook presence. 
Managing a Facebook profile or page for small business can be tricky 
though, and often requires some research and/or consulting on your part. 

• YouTube. Iʼm not suggesting you begin producing videos right off the bat, 
but itʼs really easy to create a channel. YouTube is great for search 
rankings, so getting a feel for the site while you work up the nerve to make 
a video is a great idea. Start adding videos to playlists that relate to your 
business, customers, town, or products. When youʼre ready, start making 
videos. Customers want to know more about you and your business in 
less traditional ways. You can be really creative on YouTube! 



• LinkedIn. This is the number one place you will find other business 
professionals. Donʼt neglect this free place to network! Itʼs easy to get 
started. Creating and joining groups is key because you will converse with 
potential customers there. You can gain many insights and opportunities 
here. 

 


